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1_|Table 1 Suppier Automatic Renewal Report Report | June 2019
2 CleanChoice Energy Inc. Month
3 I
[ ] 7his table sets forth Department staff's proposal for the information that competitive suppliers shall provide on the number of residential customers in MA to whom the supplier provided service during June 2019 through the automatic renewal
5 | provision included in the customer's initial supply contract. All information will relate to customers whose initial supply contract called for a fixed-price product for‘ a minimum term of six mont‘hs. ‘
6
7 May 2019 (1) April 2019 (2) March 2019 (3) January through February 2019 (4)
8 Automatic renewal Automatic renewal Automatic renewal Automatic renewal
] TOTAL(5) Fixed Price Monthly Price TOTAL(5) Fixed Price Monthly Price TOTAL (5) Fixed Price Monthly Price TOTAL (5) Fixed Price Monthly Price
|10} Sub-Total (6) | Aute Renew New Sub-Total (9) | Aute Renew New Sub-Total (6) | Aute Renew New Sub-Total (9) | Aute Renew New Sub-Total (6) | Aute Renew New Sub-Total (9) | Aute Renew New Sub-Total (6) | Aute Renew New Sub-Total (9) | Aute Renew New
11 @) Contract (8] @) Contract (8] @) Contract (8] @) Contract (8] @) Contract (8] @) Contract (8] @) Contract (8] @) Contract (8]
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14 |NOTES:
15 J(1) The information to be provided in Columns A through G relate to customers whose initial supply contract terminated on the customer's billing cycle that ended in May 2019.
16 J(2) The information to be provided in Columns H through N relate to customers whose initial supply contract terminated on the customer's billing cycle during April 2019.
17 1(3) The information to be provided in Columns O through U relate to customers whose initial supply contract terminated on the customer's billing cycle during March 2019.
18 J(4) The information to be provided in Columns V through AB relate to customers whose initial supply contract terminated on the customer's billing cycle during the months January through February 2019.
19 1(5) Enter the number of customers whose initial supply contract terminated on the customer's billing cycle that ended in the specified month(s).
20 ](6) Enter the number of customers identifed in the TOTAL column for the specified month(s) whose contract included an ic renewal provision to a fixed-price product. ‘
| 211(7) Enter the number of customers identifed in the Sub-Total column to the left who continue to be customers of the supplier through their billing cycle that ended in June 2019 because of the automatic
22 Jrenewal provsion (i.e. the number of customers who continued service on an ic renewal rate as of the end of their previous billing cycle).
| 23 1(8) Enter the number of customers identifed in the Sub-Total column to the left who continue to be customers of the supplier through their billing cycle that ended in June 2019 because the customers
24 Jaffirmatively entered into a new fixed-price contract with the supplier. ‘

25](9) Enter the number of customers identifed in the TOTAL column for the specified month(s) whose contract included an automatic renewal provision to a monthly-price product.
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Table 2 Supplier Contract Pricing Report

CleanChoice Energy, Inc.

I

This table sets forth Department staff's proposal for the information that competitive suppliers shall provide on the
number of their residential customers in MA that pay a fixed or a monthly price for their supply service.
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(1) Provide the information requested below for residential customers that the supplier was serving as of June 1,
2019.
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(2) Provide the information requested below for the subset of residential customers that the supplier was serving as
of June 1, 2019 that were being served through the automatic renewal provision of the customers' contracts.
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(3) Enter the total number of residential customers (including low-income customers) that the supplier was serving
as of June 1, 2019 that were paying a fixed price (i.e., a price that remained constant over the term of the supply
contracts) for their supply service.

N
N

N
w

N
S

(4) Enter the number of low-income residential customers (i.e., customers that are receiving service under their
distribution company's R2 rate) that the supplier was serving as of June 1, 2019 that were paying a fixed price for
their supply service.
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(5) Enter the total number of residential customers (including low-income customers) that the supplier was serving
as of June 1, 2019 that were paying a monthly price (i.e., a price that chnaged monthly) for their supply service.
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(6) Enter the number of low-income residential customers that the supplier was serving as of June 1, 2019 that
were paying a monthly price for their supply service.
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(7) Enter the total number of residential customers (including low-income customers) that the supplier was serving
as of June 1, 2019 that were paying a fixed price through the automatic renewal provision of their supply contract.
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(8) Enter the number of low-income residential customers that the supplier was serving as of June 1, 2019 that
were paying a fixed price through the automatic renewal provision of their supply contract.
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(9) Enter the total number of residential customers (including low-income customers) that the supplier was serving
as of June 1, 2019 that were paying a monthly price through the automatic renewal provision of their supply
contract.
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(10) Enter the number of low-income residential customers that the supplier was serving as of June 1, 2019 that
were paying a monthly price through the automatic renewal provision of their supply contract.
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Accompanying Explanations for Responses to Automatic Renewal Report:

The note for (5) prompts suppliers to “Enter the number of customers whose initial supply contract
terminated on the customer's billing cycle that ended in the specified month(s).” It's unclear from the note
whether DPU intends (5) to include customers who cancelled their service in the specified month, but for
the avoidance of doubt, CleanChoice has included these customers in the total reported for (5).

For example, in the month of Miay 201,

The note for (9) prompts suppliers to “Enter the number of customers identified in the TOTAL column for
the specified month(s) whose contract included an automatic renewal provision to a monthly-price

procct.

Accompanying Explanations for Responses to Contract Pricing Report:

Notes for (3) and (4) prompt suppliers to:

e (3) “Enter the total number of residential customers (including low-income customers) that the
supplier was serving as of June 1, 2019 that were paying a fixed price (i.e., a price that
remained constant over the term of the supply contracts) for their supply service.” and

e (4) “Enter the number of low-income residential customers (i.e., customers that are receiving
service under their distribution company's R2 rate) that the supplier was serving as of June 1,
2019 that were paying a fixed price for their supply service.”

Due to the prompts’ requests to include customers paying a price that remains constant over the term,

CleanChoice’s responses to (3) and (4) are inclusive of any customer on non-monthly terms (i.e., our

response is inclusive of customers on 3-month introductory price terms). ||| G

CleanChoice’s responses to (7) and (8) are inclusive of any customer that has auto-renewed to a 12-
month term.
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